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Find out more here

Social
Enterprise
Environment
Development

Empowering sustainable growth 
and a cleaner, greener future for 
our community

BRANDING AND 
COMMUNICATIONS  
THAT ARE CLEAR, CONCISE, 
CONSISTENT AND RELEVANT 
TO OUR TARGET AUDIENCE

If data is the lifeblood of the modern 
economy then data centres are the beating 
heart that keep it fl owing. 
The UK is leading the way in Europe 
on data centre provision, helping the 
country make the most of innovative 
technologies such as cloud storage and 
AI which will reshape the way we work, 
rest and play for centuries to come.

We live in an increasingly digitised 
world. The internet, smartphones and 
cloud computing have revolutionised 
our lives, yet as recently as 2020 data 
centres were “the most important 
industry you’ve never heard of”1. 
The Covid pandemic changed all 
that, bringing data centres to public 
awareness thanks to the crucial part 
they played. Data centres kept us 
connected throughout the pandemic, 
providing the infrastructure required 
to shift to remote working; to keep in 
touch with friends and family; even 
providing crucial support for vaccine 
research2 and development.  

Unsurprisingly given their centrality 
to modern life, data centres have 
recently been designated as Critical 
National Infrastructure (CNI)3, putting 
them on the same footing as energy, 
water and emergency services 

infrastructure. The designation brings 
government support in preparing 
for and weathering emergencies and 
attacks, safeguarding our data when 
we need it most. The only surprise is 
how long it took for the designation 
to come!

The government has also underscored 
its commitment to placing Britain at 
the forefront of the digital age with its 
AI Opportunities Action Plan, which 
calls for investment in infrastructure 
and in the people who will power the 
digital revolution forward. 

We welcome both of these 
developments wholeheartedly, but 
what does all of this  mean in practice? 
What does the government need 
to do for the UK to truly become 
“an AI maker, not an AI taker”? 
In this white paper, we look at six 
recommendations from the Kao Data 
team. Each recommendation focusses 
on a specifi c action the government 
can take to help raise the data centre 
industry to the next level, putting 
Britain on the best possible footing 
for success.

UK DATA CENTRES:
THE NEXT STEPS NEEDED 
TO DRIVE THE UK’S DIGITAL 
TRANSFORMATION

Critical National Infrastructure

1 The UK Data Centre Sector: The most important industry you’ve never heard of. May 2020. Tech UK 
2 https://digital.nhs.uk/blog/tech-talk/2021/the-tech-behind-the-jab
3 https://www.gov.uk/government/news/data-centres-to-be-given-massive-boost-and-protections-from-cyber-criminals-and-it-blackoutsB
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Welcome

To reflect the exceptional nature of our business, we’ve developed 
a vibrant, energetic and distinctive brand. These guidelines outline 
the core visual elements of our identity and provide clear direction 
on how to apply them effectively. By using them consistently we 
ensure all our communications present our business with clarity, 
professionalism and the impact it deserves.

If you have any questions the marketing team are here to help,  
please get in touch with Adam or Lizzy

Adam Nethersole Lizzy McDowell
VP Marketing 
adam.nethersole@kaodata.com

Director of Marketing 
lizzy.mcdowell@kaodata.com01.
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Brand Language

Company Name

Kao Data
The company name must always be written as Kao Data to maintain brand 
recognition and clarity. Both words should be capitalised, with a single space 
between them, and never abbreviated or hyphenated. 

The name should not be altered to: KAO Data, KAO, KaoData, Kao Data Centres 
or any other variation. 

Industry Reference

Data Centres
As a UK-headquartered company, all references to the industry should follow 
British English spelling and style. Therefore, use data centre (singular) and data 
centres (plural) in all written communications. This ensures consistency with our 
brand identity and reflects our position as a UK-based organisation.

THE PROBLEM: 

It’s an unavoidable fact that data 

centres are large energy users, and 

that as the industry grows, the energy 

requirement is heading ever higher. 

National Grid estimates show that 

the UK data industry currently utilises 

about one percent of UK energy 

output, and that figure is set to rise 

exponentially to around six percent14 

by the end of the decade. The 

increase in AI use alone will create 

an energy demand equivalent to an 

extra nuclear power station15. At the 

same time, the UK government has 

committed16 to slashing greenhouse 

gas emissions by 81% over the next 

decade, leading to calls for a radical 

overhaul17 in the nation’s energy 

infrastructure and an increased focus 

on power-hungry industries. How can 

we turn data centres’ power demand 

to our advantage in the fight against 

climate change?

THE SOLUTION: 

A recent report by the National 

Energy System Operator (NESO)18 

on achieving clean power for Great 

Britain by 2030 identified strategic 

use of data to unlock flexibility of 

both demand and supply, across 

domestic and commercial sectors. 

However, we believe that viewing 

data only as a tool for driving 

efficiency, divorced from the hardware 

that carries and stores it, is a major 

strategic error. 

Far from seeing data centres as being 

at odds with the UK’s sustainable 

energy targets, data centres can and 

should be regarded as a catalyst for 

the UK’s transition to sustainable 

energy. Data centre developments 

have the ability to effectively 

underwrite investment in renewables 

by guaranteeing to purchase ‘green’ 

energy at industrial scale and on long-

term, fixed contracts. 

Off-site and on-site Power Purchase 

Agreements (PPAs) are already 

proving to be effective19drivers of 

cross-industry co-operation between 

data centre operators and the 

renewable energy industry. On-site 

PPAs typically20 fall within the 500kW 

to 3MW range. 

Off-site includes solar arrays, and 

windfarms. NESO identifies offshore 

wind as the “bedrock” of Britain’s 

future clean energy system, but 

admits that to reach the goal of clean 

energy by 2030, the UK must expand 

its offshore wind capacity faster than 

ever before. Data centres can provide 

the large-scale contracting projects 

required to backup mass deployment 

of offshore and onshore wind. 

Furthermore, renewable energy 

provision doesn’t have to mean solar 

and wind. The long-term, steady-

state energy demands of a data 

centre make pilot projects for small 

modular nuclear reactors eminently 

feasible, which could place the UK at 

the cutting edge of the global green 

economy. 

Use Data Centres to 

Drive the Transition to 

Renewable Energy

We’ve already seen in Dublin21 and Amsterdam22 what can happen when 

energy provision fails to keep up with demand: operators have suffered a 

slow-down in production, moratoriums on further development have been 

issued and expansion plans put on hold – all due to a limited horizon in terms 

of power availability.  

 
Amsterdam presents a particularly stark warning. Its data centre market was 

growing at a rate of 10-15% annually, until in 2019 the municipality placed 

a year long moratorium on new developments on 20% of the city. That was 

enough for international firms to look elsewhere to develop their capacity, 

and the city has yet to recover its previous pace of growth.  

 
Worryingly, we’re already seeing the same issue in parts of the UK, most 

notably Slough and West London. If we are to avoid the same fate we must 

start thinking strategically about supporting and underpinning energy 

provision for the next generation of data centres.  

 
Ultimately, creating designated data centre planning zones alongside, and linked 

to, renewable energy developments is not only something that the largest tech 

companies in the world are proactively seeking out, but is an opportunity to 

catalyse economic growth while accelerating the green transition.

Matthew Harris CFO, Kao Data    

RECOMMENDATION 2 MATTHEW HARRIS

MATTHEW HARRIS

CFO, Kao Data
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14 https://www.herbertsmithfreehills.com/insights/2024-01/decarbonisation-digitalisation-and-data-centre-debt-decoding-the-key-data-centre-financing-considerations

15 https://www.telegraph.co.uk/business/2025/01/13/starmers-ai-dreams-will-need-an-extra-nuclear-power-station/

16 https://www.bbc.com/news/articles/cx2ny8zndpxo

17  https://www.itpro.com/infrastructure/data-centres/a-super-supergrid-ceo-of-uk-power-network-says-legacy-infrastructure-requires-major-overhaul-to-meet-soaring-data-center-energy-demandsClean Power 

2030: Advice on achieving clean power for Great Britain by 2030. September 2024. National Energy System Operator. 

18 https://www.computerweekly.com/feature/Datacentre-power-purchase-agreements-Are-they-the-right-way-to-lower-emissions

19 https://www.datacenterdynamics.com/en/analysis/everything-data-center-operators-need-to-know-about-power-purchase-agreements-ppas/

20 https://www.datacenterdynamics.com/en/analysis/everything-data-center-operators-need-to-know-about-power-purchase-agreements-ppas/

21 https://www.computerweekly.com/feature/Dublin-in-distress-Power-supply-issues-threaten-growth-of-Europes-second-biggest-datacentre-hub

22 https://nltimes.nl/2021/06/24/amsterdam-power-grid-maximum-capacity-two-areas

15

 

100mw
wind farm would be 
largest in Europe  
proposed 2030

£50bn
renewable energy 
retail value pa.

Given successive governments’ state 

commitment to keeping Britain at the forefront 

of the digital revolution, the lack of investment 

in educating data workers of the future seems 

to be quite the oversight. As a nation, we must 

take firm steps to identify and foster talent 

wherever it’s found. That means helping young 

people to enter and stay within the industry for 

years to come, and tapping new pools of talent 

both at home and abroad.

Kalay Moodley CPO, Kao Data

A group of Year 12 and 13 students from the 

UTC Heathrow ‘Digital Futures’ programme 

visiting Kao Data’s Harlow campus.

13

“

“

Data centres 

engineered for AI.

Award winning multi-site colocation.

info@kaodata.com ■ kaodata.com

Kao Data leads the industry, pioneering the development and 

operation of data centres engineered for AI and advanced 

computing. With a hyperscale-inspired and industrial sca
le 

platform, we provide our customers with a secure, scalable 

and sustainable home for their compute.
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Logo

To maintain brand integrity, the Kao Data logo must never be altered or recreated. 
Always use the official artwork files provided by the marketing team.
Available at: https://kaodata.com/discover/assets

There are two versions available:
• Primary logo 
• Secondary logo with strapline

Primary Logo

Secondary Logo
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Logo Options
The primary and secondary logos are available in three colour variants, 
providing the flexibility to choose the most appropriate option for 
different backgrounds. This ensures optimal legibility across both print 
and digital applications.

1. Coloured symbol/dark wordmark
2. Coloured symbol/white wordmark
3. White symbol/white wordmark

Secondary Logo with strapline, navy

Primary Logo Primary Logo reversed

Secondary Logo with strapline, white

Primary Logo white
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The Kao Data logo must always be used as a single, unified element 
and should never be separated, recoloured, or distorted in any way. Its 
proportions and spacing have been meticulously designed and must 
remain unchanged. The logo should never appear smaller than the 
minimum size illustrated here to ensure clarity and legibility.

The colour bands from the logo symbol may be used as graphic elements 
in professional marketing materials, provided prior approval is obtained 
from the marketing team. These elements are intended to enhance 
creative design, but must never be used in a way that mimics or  
suggests the logo itself.

Clear Space
To maintain visual impact and ensure legibility, a minimum clear space must be 
maintained around the logo at all times. This clear space prevents overcrowding 
by other elements such as text, images, or graphic features, and helps the logo 
stand out consistently across all applications. 

Guide to setting the clear area

The minimum required clear space is defined by 
the X-height of the symbol within the logo. No 
other elements should encroach on this area, 
ensuring the logo remains clean, prominent, and 
instantly recognisable.

X height

min size

40mm / 200 px

Kao Data Symbol Kao Data Wordmark
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Below are a few examples showing how to correctly place and select 
the appropriate logo. The logo must not be altered in any way. Do 
not break it apart, reposition elements to create a new logo, distort its 
proportions, or change its colours.

When selecting the correct logo, always consider the background 
image or colour to ensure the logo remains clear, visible, and easily 
recognisable.Logo Do’s & Don’ts

DO NOT reposition the green symbol to create a new logo

DO NOT place the Secondary logo underneath the icons

DO NOT place the logo on images that reduce its clarity

DO NOT place the logo on images that reduce its clarity CORRECT  The background image offers clear, readable contrast

CORRECT  The background image offers clear, readable contrast
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Logo - Social Media

A suite of compact logos have been created for use on social media, these have 
been designed to specific sizes to make sure they work well on both desktop and 
mobile devices.

The social media logo is available in the following sizes: 

400px 600px 800px 1000px
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Primary  
Colours

The colour palette is a vital part of our brand identity, helping ensure consistency 
and recognition across all mediums. The primary brand colours must be used 
exactly as specified to maintain visual integrity and coherence in both digital and 
print applications. Each colour has been carefully selected to reflect the tone and 
values of our brand.

For accuracy across different platforms, colour specifications are provided in HEX 
(for digital use), RGB (for screens and web), and CMYK (for print). Always match 
colours to the values listed below to avoid inconsistencies. 

HEX		 #222F3E

RGB		 34  47  62

CMYK	 89 / 71 / 49 / 55

HEX		 #44BD32

RGB		 68  189  50

CMYK	 69 /  0 / 97 /  0

HEX		 #A3CB38

RGB		 163  203  56

CMYK	 45 / 0 / 89 / 0

HEX		 #009432

RGB		 0  148  50

CMYK	 84 / 13 / 100 / 2

Pantone®	347C

Pantone®	367C

Pantone®	360C

Pantone®	533C

Dark Grey

Green

Light Green

Dark Green
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Secondary 
Colours

The secondary colour palette is designed to complement the primary brand 
colours and provide additional flexibility in layout and design. These colours can 
be used to highlight content, create visual hierarchy, or introduce variety across 
materials, while still maintaining a cohesive brand look and feel. 

While secondary colours offer creative range, they should be used thoughtfully 
and never overpower or replace the primary palette in key brand assets. Always 
use the specified HEX, RGB, and CMYK values to ensure consistency across digital 
and print applications.

HEX		 #821B93

RGB		 82  27  147

CMYK	 84 / 100 / 2 / 2

HEX		 #F0F2F6

RGB		 68  189  50

CMYK	 7 / 4  / 3 / 0

HEX		 #FFC117

RGB		 255  193  23

CMYK	 0 / 25 / 97 / 0

HEX		 #1E4973

RGB		 30  73  115

CMYK	 100 / 75 / 30 /14

Purple

Light Grey

Yellow

Denim Blue
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Typography

Avenir font

Avenir was chosen for its wide range of font 
weights and its clean, open appearance, 
making it suitable for both large and small 
formats in in-house and professional design 
applications.

Avenir
35 Light
35 Light Oblique	
45 Book
45 Book Oblique
55 Roman
55 Oblique
65 Medium
65 Medium Oblique	
85 Heavy
85 Heavy Oblique	
95 Black
95 Black Oblique

Font Name: Avenir LT Std

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890  ~!@#$%^&*(_)+”<>;/?
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890  ~!@#$%^&*(_)+”<>;/?
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Icon Suite
Kao Data has an image bank of icons. These icons have been drawn up so that 
the line weight and colouring is consistent and they should not be altered or 
recoloured. There are two versions for each icon, this allows for it to be placed on 
a light or a dark background. All icons are available as transparent .png files.

When placing multiple icons together on the page, please make sure they are all 
imported at the same scale, so that their line weights and sizing appear consitent.

Logo suite designed for a light background		

Logo suite designed for a dark background
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Data Centres

Pre approved images are available to download from  
our website: https://kaodata.com/discover/assets

KLON-01 (Harlow)	                             (12) KLON-02 (Harlow)                                  (1)

KMAN-01 (Manchester)                          (2)

KLON-05 (Northolt)                                (1) KLON-06 (Slough)                                   (3)
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BRANDING AND 
COMMUNICATIONS 
THAT ARE CLEAR, 
CONCISE, CONSISTENT 
AND RELEVANT TO  
OUR TARGET AUDIENCE

Thank you

Adam Nethersole Lizzy McDowell
VP Marketing
adam.nethersole@kaodata.com

Director of Marketing
lizzy.mcdowell@kaodata.com


